Minnesota

OPERATION:

Military

RATION:
OPERA s

KIDS

/ @ MILITARY FAMILIEg
‘ IN ouRp OWN
BACKyaARp,




OPERATION: MILITARY KIDS — MINNESOTA
Development of the Program
Operation: Military Kids (OMK) represents as a unique collaborative effort between the
US. Army and local communities across the U.S.
An official, nationwide program launch occurred on April 6, 2005, led by lowa Senator
Chuck Grassley. Over 34 states actively participate in Operation: Military Kids.
The program positively affects youth from families of all branches of the military. Due
to the Global War on Terrorism, over 12,000 Minnesota youth are directly impacted by
parent deployment.
Operation: Military Kids provides support to “suddenly military” kids before, during, and
after the deployment of a loved one. It recognizes that these youth have significantly
different needs than those of active military based families, as they are members of
cvilian communities.
The Minnesota OMK Team is supported by the University of Minnesota Extension Service,
Center for 4-H Youth Development, U.S. Army Child and Youth Services, Army National
Guard, US. Army Reserves, Boys & Girls Clubs, American Legion, Minnesota Department
of Education, Military Child Education Coalition, Minnesota Child Care Resource and
Referral Network, and youth from military and non-military families.
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OPERATION: MILITARY KIDS -
MINNESOTA EVENTS IN REVIEW

800 youth participated in Operation: Military Kids Events in 2006

MN distributed over 700 hero packs to military children at youth focused
programs

A Speak Out for Military Kids training taught youth to share their military
experiences and build awareness

Military Child Education Coalition trainings were held for 130 educators at Camp
Ripley in Little Falls and at the Minnesota Department of Education in Roseville.
The trainings focused on educator awareness of challenges facing their “suddenly
military” students during deployment

Minnesota trained more than 250 community members in Ready Set Go! Train-
ings throughout the year

“Suddenly military” kids hit one out of the ballpark! They received free tickets
to a Minnesota Twins game and earned special recognition and prizes.

Military Kids spent a day at the Lake Superior Zoo in Duluth, with free
admission and activities and crafts designed just for them

A teen experiences 3 fechnology comaspent ot e Military Kids Traming.
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Operation: Military Kids — Minnesota State & National Partners

The program reflects a strong collaborative effort of youth, adults, schools, and civic,
military, and private organizations. Together, these groups provide a statewide support

network for Military Kids- the Everyday Heroes in Qur Own Backyards.

BOYS & GIRLS CLUBS
OF AMERICA

Center for 4-H Youth Development US. Army Child and Youth Services Boys & Girls Clubs of Minnesota
www.mn4h.org WWW.armymwr.com www.boysandgirls.org

Education Coslition

The American Legion Military Child Education Coalition MN Child Care Resource and Referral
www.mnlegion.org www.militarychild.org Network—www.mnchildcare.org

UNIVERSITY OF MINNESOTA

Extension
A seERviceE |

Minnesota Department of Education University of Minnesota Extension Minnesota Army National Guard
children.state.mn.us Service— www.extension.umn.edu www.dma.state.mn.us

* For More Information about Operation: Military Kids— Minnesota,
contact:

www.operationmilitarykids.org, or
Jim Deidrick, State 4-H Military Liaison,

US. Army Reserve Center 4-H Youth Development; deidr001 @ umn.edu.
www.armyreserve.army.mil (800) 444-4238 or (612) 624-1171
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Operation: Military Kids - Minnesota is a partnership of Army Child and Youth Services, USDA National 4-H Headquarters, and the University of Minnesota Center
for 4-H Youth Development. Operation: Military Kids is funded by the 4-H/Army and Auburn University Youth Development Project # 2003-48558-01723.
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